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Women in Europe for a Common Future 

W – Water and sanitation 

E – Energy 

C – Chemicals 

F – Farming 

     Cross-cutting issues:  

    Gender & Rights 

Poverty Reduction 

 



WECF 

• International network with 150 member 

organisations in 50 countries 

• Offices in Germany, Netherlands, France and 

Georgia 

• UNEP partner, ECOSOC status,  

co-coordinator Women Major Group  

SDG/Rio+20 

 



What we do 

Strengthen NGOs and 
Women 

Implementation 
Projects 

Advocacy on 
international and 
regional level 



Campaign: The Fight to Know 

• In January 2010 the European 

Environmental Bureau (EEB), Europe‘s 

largest federation  of environmental 

NGOs, launched campaign to test how 

the ‘right to know‘ under REACH is 

implemented in practice and to address 

issues around SVHC. 



• How the “Fight to know” campaign 

works  and it´s connection to the “Right 

to know” under REACH. 

• The right of citizens is referred to as the 

“Right to know“ 



The “Right to now” in REACH 

• In REACH the suppliers are legally 

obliged to provide an answer with at 

least the name of the Substances of 

very high concern (SVHC) 

• and information allowing safe use of the 

article, within 45 days, free of charge. 

 



SVHCs 

• SVHCs are substances that have been 

identified as carcinogenic, mutagenic or 

toxic for reproduction or that are 

persistent and bioaccumulative or 

warrant similar concern.  



Limited rights up to now in 

„The right to know”  

REACH Candidate List: 

now: 163 SVHCs 

Back then: 38 SVHCs 

ChemSec Substitute it Now (SIN) 

List: app. 400 SVHCs 
now more substances on  

SIN list then during the  

fight to know campaign 

The consumers are permitted to ask for information 

only about chemicals in the Candidate List. 



The main goals of the 

campaign 

1) To assess the effectiveness of the „rights to 

know” 

2) To mobilise the supply chain’s awareness 

and support of substitution of SVHC 

3) To raise awareness on the particular issue 

of cumulative exposures of consumers to 

SVHC 



Methodology part 1 

• 158 „Right to know” requests to 60 

retailers/brands in five European countries 

• target group: multi-national companies 

• two types of e-mails: as average consumer 

and as NGO member 

 

 



Results part 1 

• only 22% of the citizens’ requests 

received a „satisfactory” answer 

• only one retailer provided further 

information on safe use of the article 

• some companies misunderstood the 

„Right to Know” 











Methodology of part 2 

• chemical analysis on the presence of 

the 8 phthalates in specific products 

 

• the chosen products are part of the 

average European household’s daily life 



Criteria of part 2 

• Actual presence of SVHC of the 

Candidate list 

• Presence of phthalates of the  

SIN List 1.1 

• Presence multiple phthalates 

 



Results part 2 

• phthalates in concentration from 0,1% to 

63% concentration were found in almost 

one product out of three 

 



Recommendations for 

retailers 

• provide an active dissemination policy 

via electronic dissemination tools 

= centrally updated online database 

 transparency, cost efficiency 

• provide a quality management system 

• provide email address and information 

on websites on SVHC policy 



Recommendations for 

retailers 

• proactively identify the used chemicals 

in their articles 

• phase out and substitute the chemicals 

included in the SIN 1.1 list (back then it 

was SIN 1.1.) 

• check regularly the „registry of intent” 



Recommendations for policy 

makers 

• provide awareness or education 

campaigns about REACH Art 33.2 

obligations 

• speed up the listing of SVHCs on the 

Candidate list 



Follow up activities 

• NGOs continue to raise awareness on 

the right to know and SVHCs in 

products 

 

• project in the  

Baltic countries 

www.thinkbefore.eu/en/ 

-  



Follow up activities 

• ECHA released a video for consumers 

about their right to know 

https://www.youtube.com/watch?v=WS

WIAEDJfSg  

 

The film was highly criticized by industry 

A joint NGO response was drafted 
http://www.eeb.org/?LinkServID=AEEE22A9-5056-

B741-DB9ED7D30D60DF32&showMeta=0&aa  
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Governments inform about the right to know 

 



• Information for consumers (sample 

letter) 

• Information for retailers and producers 

 

 



Current situation 

The right to know is currently not very much 

in the focus, because other urgent topics 

arose, like  

 

- watering down the authorisation process 

- compliance of notifications 

 and registrations 

- authorisation of e.g.DEHP in consumer 

articles 

- TTIP 



Conclusion 

• NGOs must continue to monitor the 

implementation of the right to know 

- other hot topics 

- funding 

• Governments should provide information 

and facilitate information sharing 

• ECHA should take more efforts to facilitate 

the implementation of the right to know 

• Retailers and producers should act 

proactively providing information 



Thank you  

for your attention! 

Contact: 

Alexandra Caterbow 

alexandra.caterbow@wecf.eu 



Test of the „The fight to know” 

work in practice 

Part 1) Testing the 

consumer’s „right to know” 

 

• request to the retailers 

about the substance of 

their products 

• evaluating the answers 

Part 2) Chemical 

analysis 

 

• 93 everyday products 

of the requested 

retailers 

• labor test of the 

SVHC’s level 



Criteria part 1 

1) Answer 

2) Answer within deadline 

3) Obstacles to answer 

4) Reference to REACH and SVHCs 

5) SIN list  

6) Further substitution policy 

7) Correctness of companies answers vs. 

Products testing 

 

 


